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INTRODUCTION

Not long ago, the rest of the world didn’t look 
too favourably on online dating. Thankfully that 
stigma has all but disappeared and the industry 
is now a hotbed of entrepreneurial talent. Every 
week we see new products launching, each with a 
unique method of pairing people together for all 
kinds of relationships.

Two years ago, Global Dating Insights added a new 
section to our annual Power Book called ‘Ones To 
Watch’. This was an opportunity for us to recognise 
and raise awareness of these amazing, creative 
people who are bringing something new to the 
sector. It was an immediate success and that’s why 
we’re incredibly proud to introduce the inaugural 
GDI Ones To Watch report!

Through this project we are celebrating 12 of the 
most promising entrepreneurs who are operating 
in the space today. Potential participants were 
judged on a number of criteria, such as the ability 
to show real innovation, the significance of their 
early growth and the completion of substantial 
funding rounds.

We formed a panel of experts, with decades of 
experience between them, to curate this list and 
cover a diverse range of startups from every corner 
of the industry. I would like to extend my pesonal 
gratitude to Online Personals Group’s Carsten 

Böltz, The Meet Group’s Catherine Connelly 
and HubStars’ Michael O’Sullivan for their 
invaluable assistance and their continued 
work helping the online dating world evolve 
for the better.

The COVID-19 pandemic has undoubtedly 
changed the way that people date, with the 
emergence of virtual being the most obvious 
development. This list recognises startups 
that were ahead of the curve and were already 
prepared to offer a high quality service to 
singles at home. It also covers those that saw 
just how much of an impact TikTok has had 
on the next generation of daters and reacted 
by offering hybrid apps to meet the new 
demands of Gen Z.

Elsewhere, the last 18 months have seen 
singles make the decision to get more serious 
about their situation and start pursuing 
committed romantic relationships. Therefore, 
apps that value personality and compatibility 
over looks, or try to advance conversations 
beyond simple text messages as soon as 
possible, have gained significant traction. 
We cover a handful of niche apps as well, 
that identified underserved demographics 
and created top-level products to suit their 
distinctive needs.

Thank you so much for downloading this 
report and continuing to support everything 
we do at Global Dating Insights. We are proud 
to present the GDI Ones To Watch 2021, in 
association with Online Personals Group!

DOM WHITLOCK
EDITOR,
GLOBAL DATING INSIGHTS
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SPONSOR MESSAGE

Online dating addresses one of the fundamental 
needs of mankind, connecting with others and 
falling in love. 

A study from 2019 by Michael Rosenfield at 
Stanford University reveals that online dating has 
become the number one way to meet your future 
partner. The stigma online dating may have had, 
has definitely worn off. When I started working in 
the industry 20 years ago, my friends thought of it 
as something completely shady. Today, we all have 
friends who have met their partners online.

We, as an industry, make an impact on many 
people’s lives. Our customers connect and fall 
in love with new people they would have most 
likely never met without online dating.

COVID-19 has brought (and still brings) many 
challenges to singles around the globe. While 
the situation for many is still not “normal”, 
rising vaccination rates means more and more 
singles can finally safely meet offline again, 
which will add another boost to an already 
strongly growing industry.

This market naturally attracts innovation, talent 
and new ideas, which all helps it to grow and to 
flourish.

The ‘Ones To Watch’ very often drives 
innovation in our market, looking at a specific 
niche, targeting a clear user intention or 
providing a product answer to the many 
challenges online dating brings. Every single 
product listed makes our market bigger and 
more successful and allows us to learn from 
each other and collaborate.
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Therefore, we are more than happy to sponsor 
this edition, in which 12 of the most outstanding 
startups and dating innovators are listed. 

While 10 years ago a typical dating product 
may have been on one device and serving a 
heterogenous crowd, products today often 
serve a very specific segment, niche or location. 
Good examples are Kippo (for gamers), NUiT 
(for users with a shared interest in astrology), 
Betterhalf.ai (for the urban Indian population) or 
Feels (a social network for Gen Z)

Products differ by intention, from the more 
short-term focused, swiping left and right, to the 
more long-term, serious and quality approach. 
We continue to see a strong push to create 
anti-superficial experiences like on S’More, or 
through compatibility matching in So Syncd. 
Jigsaw puts personality first by only revealing 
user pictures step by step as the conversation 

unfolds and Thursday limits the dating 
experience to a single day (guess which one).
And for each of the segments and intentions 
new features are being developed and become 
available. Very often these are taking Gen Z 
and TikTok trends as a source of inspiration, 
like Curtn (video first), SwoonMe (voice first), 
Schmooze (swipe memes, not people) or Snack 
(Tinder meets TikTok).  

Congratulations to all the ‘Ones To Watch’. 
Thank you for driving our industry forward and 
bringing new concepts and ideas to the table!

Each one of you has found your very own 
answer to the question of how to connect 
people and we are excited to observe your 
progress in the coming months and years, as 
you face the challenges of a growing business, 
but also succeed in making a difference to 
people’s lives. 

Wishing you the best of luck and success.

CARSTEN BÖLTZ
MANAGING DIRECTOR,
ONLINE PERSONALS GROUP AG

Online Personals Group (OPG) runs a portfolio of online-

matchmaking brands in 37 markets with a strong footprint 

in Europe. The four brands reach from mainstream be2 

and C-Date to specific segments with AcademicSingles and 

Singles50. Each brand matches users based on intentions, 

interests or personality with the clear target to enable 

serious connections and offline meetings. 

https://onlinepersonalsgroup.com

https://onlinepersonalsgroup.com 


syndicate was then created, presenting an opportunity 
for investors from the app’s target demographic to 
contribute to the next round. Through the early 
development process Kim also made sure she was 
working with a team of Gen Z advisors who could tell 
her exactly what they wanted. The name of the app 
came from a slang term for a good looking person, 
something that she was initially unaware of.

The majority of dating platforms have introduced video 
in one form or another, but Snack’s full embrace of 
TikTok culture, coupled with Kim’s impressive industry 
history, is helping it stand out from the crowd.

KIM KAPLAN
SNACK

After ending her decade-long tenure with Plenty Of Fish, 
during which she helped it grow into one of the most 
recognisable online dating names, Kim Kaplan had no 
intention of returning to the industry. However, when 
she explained her idea for a ‘Tinder Meets TikTok’ dating 
app to a friend, she was convinced that it was too good to 
ignore. 

The original concept for Snack was born, an app for Gen Z 
users to express themselves and show off their personalities 
in a far more comprehensive way than the traditional bio 
format. Using a special software development kit, singles 
are allowed to add existing TikToks to their dating profiles 
to make sure they’re sharing their highest quality content.

Snack announced the completion of a $3.5 million pre-
seed funding round in February. A dedicated ‘Gen Z’ 
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“ Gen Z is an incredibly disruptive 
generation of innovators. They 
aren’t just TikTokers influencing 
our style and vocabulary, they’re 
passionate creators that will soon 
dominate the startup world, and 
most importantly for Snack, the 
dating world. If we want to build a 
successful brand for Gen Z, there’s 
no better way to do that than 
to have Gen Z team members, 
consultants and investors heavily 
involved from the start. ”



ADAM COHEN 
ASLATEI
S’MORE

In 2020, we named Adam Cohen Aslatei as one of 
the first ‘Ones To Watch’ entries in the GDI Power 
Book. S’More was very much in its infancy. Since 
then the brand has gone from strength to strength, 
launching in several major cities across the United 
States and producing an extensive catalogue of 
media content.

Short for “Something More”, S’More hides all user 
photos until they’ve had a meaningful conversation 
with their matches. The efforts of the small but 
dedicated team, coupled with highly efficient media 
campaigns, has led to Adam, somewhat ironically, 
becoming one of the faces of anti-superficial dating. 
S’More has raised over $3 million and has received 
substantial backing from the industry experts at 
Dating Group.

Adam hosts an Instagram Live show every week 
featuring different reality stars playing games, telling 
stories about their dating experiences, and giving 
romantic advice. Recordings of old episodes are 
available in the app, adding a new way for users to 
start conversations by talking about their favourite 
celebrities. The success of the show has led to S’More 
teaming up with renowned producers to create 
an unscripted television series based on its way of 
dating. It was also one of the first dating apps to 
be added to Amazon’s ‘Activate’ program, giving 
it free access to some of the most advanced facial 
recognition and safety technology.

With his rich history working with companies like 
The Meet Group and Chappy, Adam is already a 
popular figure in the industry and is making all 
of the right moves to turn his own venture into a 
successful one.
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“S’More is all about connecting over 
more than a pretty face and giving 
a greater number of singletons a 
shot at love. For far too long, we’ve 
been swiping past some potentially 
amazing matches and we’ve been 
encouraged to judge them instantly 
based on a headshot... that’s the old 
way of dating and unfortunately for 
millions of us, it doesn’t work. S’More 
gets you into more conversations 
and faster, giving you greater 
potential for success”
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DAVID PARK
KIPPO

Gamers have long been the victims of negative 
stereotypes, with traditional media often depicting 
them as a certain type of person. However, with the 
evolution of platforms like YouTube and Twitch, 
as well as more mainstream coverage of eSports 
competitions, the video gaming community 
has started to be seen in a new light. Kippo was 
launched to connect these passionate individuals for 
both romantic and social purposes.

David Park used the experience he gained as an 
early developer of Raya, the celebrity dating app, to 
make a product based around his interests. Kippo 
obviously matches people using their favourite 
games, but it also has a sophisticated algorithm 
focused on personality traits and types. This system 
should be better at creating long-term relationships 
with several platforms across the industry starting to 
implement similar methods.

Kippo closed a $2 million funding round last year 
that helped to create an app with a sleek, modern 
design. David wanted an immersive environment 
for his users, integrating various animations and 
artwork into the app. This is mirrored by Kippo’s 
popular Instagram page, with almost 30,000 
followers, that posts unique, fun comics, honestly 
depicting everything to do with dating and 
relationships.

Despite common misconceptions, gamers’ 
willingness to interact with strangers in a virtual 
capacity could make them better suited to dating 
online. Kippo is undoubtedly one of the leaders for 
this niche demographic and is making positive steps 
forward all the time.

ONES TO WATCH 2021

“As the world becomes more 
and more digital, we need better 
platforms and technologies that 
enable people to share interpersonal 
relationships. We are obsessed with 
the idea of cross-reality identity 
and strive to build tools to better 
integrate our physical reality to our 
digital reality.”



PAWAN GUPTA AND RAHUL NAMDEV
BETTERHALF.AI

Only a handful of dating apps have been accepted onto 
a Y Combinator programme. Previous inclusions, such 
as muzmatch and HER, can attest to the benefits of 
working with the prestigious startup accelerator, as both 
have gone on to find tremendous success within their 
individual niches. Betterhalf.ai will be hoping that its 
experience is no different.

Pawan Gupta and Rahul Namdev met at MIT six years 
ago and became roommates after graduating. Their 
founder story is one that we’ve seen many times before. 
Frustrated by the platforms that he was using during 
his own dating journey, Pawan wanted to create a 
matrimony service that young Indians could use without 
their parents getting in the way.

Betterhalf.ai provides users with a compatibility 
matching system based on their answers to a short 

personality quiz. Traditional indicators have also been 
removed, like religion and caste, and priority is instead 
given to information that really matters to the modern 
dater. Its patented single click matching technology 
helps the 700,000 members start to get to know each 
other in an efficient manner.

After raising more than $5 million in the past year, 
Betterhalf.ai is on an exciting trajectory. If it can 
maintain some of the exponential growth it’s seen over 
the past nine months, there’s no reason why it can’t 
establish itself as a household name in Southeast Asia.
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“Betterhalf.ai is in the business to 
serve a single purpose - revolutionize 
the arranged way of matchmaking in 
India by creating a secure place for the 
individuals who are ‘looking to settle’ 
and willing to ‘take the charge’ to find a 
compatible life partner of their choice, 
at their own pace; without the direct 
intervention of parents.” - Pawan Gupta

ONES TO WATCH 2021
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JESSICA AND 
LOUELLA 
ALDERSON
SO SYNCD

One of the main dating outcomes of the COVID-19 
pandemic is that more people have made the 
decision to seek ‘the one’ and settle down. This has 
played into the hands of platforms like So Syncd, 
that offer a personality-based matching system 
rather than one built purely on physical attraction.

Founded by sisters Jessica and Louella Alderson, 
So Syncd applies the Myers-Briggs model to assign 
personality traits to each new member. They simply 
complete a five-minute character test to find out 
which of the 16 options best suits them. The most 
compatible partners give matching answers to 
certain questions, but contradicting ones to others. 
The accurate mix of similarities and differences 
helps to lead to more well-rounded relationships.

The sisters are opposite personality types 
themselves, which they say helps them be such 
productive business partners. Louella originally 
needed some convincing to get on board with the 
idea, but it’s a risk that has so far paid off. So Syncd 
currently has over 60,000 users, mainly in the UK, 
and a $1 million funding round will help them 
expand across the Atlantic.

Jessica and Louella are not only making a splash in 
the online dating market, but are quickly becoming 
motivational role models for aspiring female 
entrepreneurs looking to break into technology  
sectors. They have become two of the most talked 
about founders in dating over the past year and are 
certainly on the right track to make a lasting impact.

“Our goal is to make dating 
more fun, meaningful and 
successful. So Syncd adds the 
missing piece of the puzzle: 
personality compatibility.”

- Jessica Alderson 

“Despite launching So Syncd during 
the pandemic, we’ve already seen 
over 800 couples find love through 
our app and a number of these 
couples are now married. We are 
excited to bring more and more 
meaningful connections to the 
world as we grow.”

- Louella Alderson 
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VIDYA 
MADHAVAN
SCHMOOZE

There’s a long running joke on the internet 
that says singles are just looking for someone 
to send their favourite memes to. While there 
are obviously a lot more factors that need 
to be considered, the statement does hold a 
substantial amount of truth. Especially in the 
current climate, when an increasing number 
of relationships are separated by distance, 
having a partner who can simply appreciate 
silly memes is more important than ever 
before.

Schmooze tackles that test right at the very 
beginning, by connecting users with similar 
senses of humour. Rather than swiping on 
other profiles, they swipe on memes and are 
shown potential matches who made the same 
choices. This method can also set up those 
who show an interest in the same subjects, 
like politics, sports or movies. 

Vidya Madhavan came up with the idea for 
Schmooze when looking for advice on how 
to get into business school. She ended up 
exchanging over 200 emails with one person, 
the majority of which were jokes, and the 
pair are now married. Hundreds of memes 
are added and removed every day in order to 
keep the content relevant. There are also plans 
to let users submit their own memes once the 
platform has a moderation system in place.

Schmooze is still in its early stages having 
raised just over $250,000 at this point in time. 
However, the unique matching system puts it 
in a good position to stand out from the rest 
of the market.

“Dating is stressful and often riddled 
with superficiality. Our aim is to 
make this a happy and fun process. 
We want everyone to swipe on 
memes instead of people and find 
a date to laugh with. Humor is a 
great predictor of our true selves 
and relationships, and memes are 
the currency of that humor today. 
We aim to remove the stress and 
superficiality plaguing dating today 
and make it a fun, happy and a 
useful process.”

ONES TO WATCH 2021
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ALEX DURRANT AND MAX ADAMSKI
JIGSAW

Max Adamski had the original idea for Jigsaw in 2016, 
long before the anti-superficial trend had the widespread 
popularity it has today. Alex Durrant admits he was just 
lucky to be living in the room next door at university. 
His shared frustration with the dating apps available at 
the time was enough to convince him to join the project 
as a founder. Jigsaw’s “conversation first, photos second” 
concept aims to stop people from pre-judging others and 
giving them the opportunity to forge stronger connections.

Originally called JigTalk, the app was rebranded at the 
end of 2020 to reflect the colourful puzzles that are 
superimposed over users’ faces. Market research also found 
that many people, including Alex’s Nan, already thought it 
was called Jigsaw. Individual pieces are slowly removed as 
the conversations progress, giving matches a platform for 
their relationship to develop before seeing pictures.

The team finished a $3.7 million funding round at the 
turn of the year. It was led by industry veterans ‘The 
Relationship Corp’ who are assisting with technology 
and marketing development, as well as advising on the 
product side. Jigsaw is using the funds to help with its 
expansion in the United States, after soft launching in 
New York last November. 

The goal is to be a top 10 dating app by the end of 
2021 and plans are in place to gradually move through 
the country’s major cities. Jigsaw is well positioned to 
acquire the two-thirds of singles who are fed up with 
only being judged on looks.

“Jigsaw’s concept of putting personality before 
looks plays into the post-Covid dating zeitgeist, 
where daters are looking for substance over 
style. We’re the only app that calls out what’s 
wrong with dating app culture and takes a 
stand against its negative impacts. Jigsaw is 
being embraced by singles in London and 
several major US cities, and we have bold plans 
for expansion.” - Alex Durrant
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DANIEL CHEAIB
FEELS

With multiple new dating startups emerging every 
week, the industry is undoubtedly nearing the point of 
saturation. This has led to some startups, especially those 
targeted at Gen Z, marketing themselves as ‘anti-dating 
apps’, breaking away from traditional formats in order to 
stand out from the crowd.

Feels is one such app, removing swiping and matching 
completely to create an open, social environment. Its 
branding can only be referred to as unique and eye-
catching, calling all of its users ‘too cool to match’. Instead, 
they post photos, videos and answers to set questions 
on their profiles. Each individual element fills the whole 
screen and viewers tap to scroll through, in a similar way 
to Instagram or Snapchat Stories.

Daniel Cheaib is aiming to hit one million downloads 
by the end of the year and the app has already quickly 
reached the six-figure milestone. Based in France, Feels is 

one of the fastest-growing dating startups in mainland 
Europe. The team has raised $1.3 million, and angel 
contributions from a number of high profile footballers 
can only improve its reputation with consumers.

Europe is a geo that can sometimes be overlooked by 
some of the bigger players, leaving opportunities for 
smaller, localised products to curate a loyal customer 
base. Feels’ unapologetic way of advertising easily 
appeals to the next generation of daters and puts it in a 
good position to take on the most competitive markets.

“Our ambition is to create a 
cooool and fun space to meet 
people online. We want to make 
interactions more spontaneous 
without the bias of conventional 
norms related to relationships 
(physical judgment, patriarchal 
conceptions, heteronormativity, 
etc.). We want to put humans at the 
center of the experience and let the 
feeling do the magic. Video plays 
an important role to convey these 
feelings more than any algorithm.”
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GEORGE RAWLINGS AND
MATTHEW MCNEILL LOVE
THURSDAY

If you were living and working in London pre-pandemic, 
chances are you saw George Rawlings on the streets. Armed 
with nothing more than a piece of cardboard, he was 
promoting a dating service called ‘Honeypot’ and drumming 
up a one-sided rivalry with Hinge. Fast-forward to 2021 and 
Honeypot has evolved into Thursday, but the faux competition 
with the Match Group subsidiary still very much remains.

The aptly-named Matthew McNeill Love has worked with 
George on both projects, as the pair unite in their mission to 
get singles matching, messaging and meeting all on the same 
day. Thursday is only active one day a week, therefore limiting 
the amount of time singles spend on dating apps, and their 
risk of developing swipe fatigue. The concept meant it wasn’t 
suited to the virtual dating movement, so Thursday’s launch 
date was delayed by a year, giving the team extra time to build 
anticipation with their signature marketing campaigns.

In June, Thursday raised $3.5 million in a seed 
funding round that lasted just 10 days. The excitement 
around this app is almost unparalleled, especially in 
the smaller UK market. A number of high-profile, 
millennial investors, including Monzo founder Tom 
Blomfield, were attracted to George and Matthew’s 
unbelievable passion.

The pair continue to challenge themselves and push 
the boundaries of what seems possible. The next goal 
is to turn Thursday into a £50 million company by 
April 2022, so the industry will be watching to see if 
the progress lives up to promise.

“Thursday has a clear mission. ‘To empower 
singles with a celebration of romance, 
spontaneity and the unexpected, every Thursday. 
It’s one day you’ll meet.’ Within 2 months, 2 
markets (London & NYC) and nearly 100,000 
members, our platform has changed the culture 
of how people use a dating app, from matching, 
chatting, and meeting in 1 day and we are only 
just getting started.” - George Rawlings

ONES TO WATCH 2021
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TANVI GUPTA
SWOONME

Alongside virtual, anti-superficial dating is perhaps the 
biggest trend to hit the industry in the last year. SwoonMe 
combines both of these movements by offering a platform 
for singles to initially hide their identity, while also using 
audio to get a better grasp of their match’s personality.

Founded by Tanvi Gupta, a former product specialist 
at Facebook, SwoonMe already has a strong advantage 
over other startups looking to break into the dating 
space. She helped the social media giant develop and 
streamline its popular Messenger service, improving the 
overall user experience and design. Her attention has now 
turned towards dating, more specifically love and serious 
relationships.

No photographs are uploaded to profiles, instead they 
display avatars based on individually-submitted selfies. 
The clean technology gives others an indication of looks, 
while still keeping an element of mystery. SwoonMe’s 

audio side consists of a few short clips, where users 
explain who they are, what kind of relationship they 
want and answering a handful of other questions. Text 
messages are also substituted for voice notes, leading to 
slower dating where singles can really get to know each 
other and make informed decisions.

Tanvi is encouraged by the exponential success of 
Clubhouse and its endless number of dating rooms, 
which shows people don’t need a visual stimulus to form 
connections. Her positive work at Facebook also proves 
her creativity and that she is a founder worth backing.

“SwoonMe is poised to disrupt the 
superficial dating world and is 
revolutionizing the way we connect 
and form interests romantically. 
SwoonMe focuses on voice/
audio interactions and is built for 
people who are looking for long-
term meaningful relationships. 
This product is a culmination of 
my personal grievances when I 
was dating 6 years ago. A user on 
SwoonMe can make more thoughtful 
decisions based on what they hear 
and feel and not just photos.”
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NATALIE FRANGI AND CHARA DELA
NUIT

You might be forgiven for thinking that a practise invented 
over 2,000 years ago can’t be applied to modern online 
dating. However, astrology is perhaps more popular than 
ever, with people using it to learn about every aspect of 
their personality and make important life decisions.

Therefore, it only makes sense that there is a large demand 
for singles who want the stars to help them find their 
soulmate. Each user is presented with an incredibly 
detailed Birth Chart, which is accompanied by analysis 
about what kind of person they are most compatible with. 
Potential matches can also see a second chart, showing just 
how suited they are to each other. The score is separated 
into multiple categories, telling them if they are better off 
pursuing a romantic, platonic or professional relationship.

All of the information is displayed in a clear and concise 
manner to ensure even complete novices can benefit. 
NUiT is also incredibly popular among the LGBTQ 

community because of a subtle feature that stops 
their profiles being shown to heterosexual members. 
Founders Natalie Frangi and Chara Dela wanted to 
create a platform that is inclusive and gives everyone 
the opportunity to explore the power of astrology.

There are several dating services available in the 
astrology niche and some mainstream platforms even 
have their own built-in features. NUiT is one of the 
most detailed and has a seemingly never ending suite 
of features that provides its members with the best 
possible experience.

“Astrology has become pop culture, but it deserves 
to be acknowledged further as ancient knowledge. 
It’s a language that when understood and decoded, 
it unveils the powerful wisdom of the Universe and 
highlights our true potential. I envision NUiT to become 
the holistic connecting platform for all things Astrology. 
A one stop ‘Universe’ for all types of genuine cosmic 
connections.” - Chara Dela
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BRENDEN STRAUSS AND ANNA BERGER
CURTN

Video dating is a trend that was a long time in the 
making, but no-one could’ve predicted the way it was 
thrust into the mainstream spotlight. The pandemic sent 
most of the major players scrambling to create features 
that would help singles date safely from home. This gave 
small, video-first apps the opportunity to quietly gain 
traction and pick up new members.

Curtn was the brainchild of Brenden Strauss and Anna 
Berger who wanted to create a safe space for users to 
really get to know the person behind the profile. All of 
the video content on the app is original and must be 
recorded through the phone camera to completely limit 
the possibility of catfish. There are also a number of 
handy prompts for the users who aren’t completely sure 
what they should say or do in their videos.

Two high profile experts joined Curtn as advisors 
in its early stages, helping it really set off in the right 

direction. Grindr founder Joel Simkhai and former Y 
Combinator president Sam Altman are assisting the 
team, while Sam also contributed to the first funding 
at the beginning of 2020. The pre-seed round totaled 
$425,000 and helped get the product in a position 
where it was ready to launch.

As one of the first services that was completely focused 
on video profiles, Curtn was well positioned to help 
the modern dater transition. Now, with the backing 
of two dating and startup specialists, it should gain 
momentum as the future looks increasingly virtual.

“Our team is focused on building the most authentic dating app in the 
world. Online dating has been in need of innovation and Curtn’s unique 
video profile solution disrupts the status quo with 100% authentic, 
selfie-style video profiles that bring our users face-to-face with potential 
matches. In the year ahead, we’re excited to continue growing the Curtn 
community and look forward to helping everyone make real and lasting 
connections.” - Brendan Strauss and Anna Berger

ONES TO WATCH 2021
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